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What’s new about Web 2.0 for 
civic activists and government?

• Culture of sharing and crowdsourcing;
• Unmediated presence and discussion;
• Approach: experiments, trial and error;
• Participants: individuals rather than institutions or 

organizations;
• Participation and collaboration almost required;
• Egalitarian (rather than hierarchic) information flows; 
• Almost no formal procedures;
• More segmented audience (according to each’s 

interests)
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What about Baltic Sea 
Region?

• Lack of information;

• EUROPEAN eGOVERNMENT AWARDS FINALISTS 
2009: Category 2a. eGovernment empowering 
citizens. 4 out of 18 projects from Baltic Sea region (1 
Sweden, 1 Finland; 1 Germany; 1 Denmark)   [ 8 out of 
18 “good practice” projects]

• Relatively “ancient” traditions – for example,  Swedish 
Kalix example (2000/2001)
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Why NGO’s should lead civic activism related 
Web 2.0 innovations?

• Greater flexibility, openess to experimentation 
(compared to both state agencies and business);

• Self-interest: for example, Web 2.0 is an opportunity to 
reach/involve a broader pool of supporters/volunteers 


